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Social Problem Solving
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ICSD  Move world together

FFT-TICA Young Happy
Partnership Doing Good Index
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Spectrum of free service and income-based
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SEED Enterprise Toolkit Social

Entrepreneurship
B A & Strategic
”* Management
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promoting entrepreneurship
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Relationship Mapping Expanding Your Network Developing a MoU Community Mapping ~ Community Engagement '|
| (page 13) (page 20) (page 30) (page 38) (page 44) ll
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| Value Chain Analysis  Operations Strategy Customer Analysis ~ Target Market Analysis |
(page 59) (page 67) \B/a(::;e_ Proposition (page 102) (page 112) ll
Organisational : unamng
Slr?lcture e s Role Aggcanon (page 53) Marketing Planning ~ Competitor Analysis
(page 75) (page 83) (page 120) (page 126)
Succession Planning Human Resources Pitching
(page 88) (page 95) VALUE (page 135)
ORGANISATION PROPOSITION MARKETING
Understanding Impact  Impact Monitoring
(page 141) (page 150) IMPACT
Financial Planning Financial Management Financial Management Financing Needs and
(page 155) Assessment (page 163) Systems (page 176) Instruments (page 186)
Financing Readiness Approaching Financers Investment Decisions  Financial Growth
Assessment (page 195)  (page 218) (page 220) Assumptions (page 22
FUNDING & FINANCIALS
Business Plan SWOT Analysis Risk Management ~ Growth Strategy Solutions Prototyping
Assessment (page 5) (page 231) (page 237) (page 246) '. (page 253)
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Co-creation Work-based

Supporter Organizations
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Private Company Co-creation
CSR Department Work-based
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Community-Based
Organizations
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Co-creation work-based
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Project
development

v = dl v v
e e ANAN-ITUT AN aLN WAL U w1 15-K P
’J@EIN@@Wﬁ"II@\‘IW@\N’\u‘I!N‘H U

ASANIANAIAR A AT Riari agiluannddaansnisuilatdoyuinazanalé

T

UMMl 1 139N aLTH UAY
. e e e el d Rt auustnta B i
Project activities

%Nﬁ’mu??mi-KPl azll1a 111
PN LAZNTARIUARIN UL




